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Content Marketing 101
The Basics



Rule #1: Always follow 
your library’s social 

media guidelines.



Compelling visuals, audio, 

and text draw people in 

and aid in promotion, social 

engagement, and the 

development of a library’s 

personality and presence.

Content 
Marketing



Good content is

Relevant Targeted Consistent Intentional



Rule #2: 
Marketing =/= Promotion.



Social Media
An Overview



There are several social media 

sites that libraries can (and 

should!) utilize, but for those 

just starting out this form of 

l ibrary marketing, there are 

three main hubs to hit:

The main 
contenders
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Okay, but 
what do 
LIBRARIES 
do with 
social media?

Aside from being engagement 

platforms all on their own, your 

social media accounts also act 

as the main distribution centers 

for larger forms of content—

blog posts, video campaigns, 

newsletters, etc.



Cross-
promote 
Content



Putting 
the 
social
back in 
social 
media



Breakout Session

What social media accounts does your library utilize? Are they 

used often? Why or why not?

What are some posts or campaigns that have been successful for 

your library? Why do you think they worked?

Does your library regularly update its blog? What are some ideas 

for quality content your patrons would find valuable?



Planning & Execution
How to Get It Done Right



Rule #3: Don't post stuff 
just to post stuff.



• Polls & contests

• Community news

• Patron recognition

• Memes (of course)

• Staff engagement/BTS visuals

• Short-term engagement

• Holidays/anniversaries

• New material announcements

• Event reminders

Post things like:



Strive to be:
• Consistent

• Creative and fun

• Strategic

• Informal but professional

• Visually appealing



Feeling Overwhelmed?



Planning is Everything

Content Calendar

sDIY Options (Google Calendar)

Free Templates

Content 

SchedulersAutomation across platforms

Most cost money



Project Ideas & Resources
Where to Go From Here



4
A series of blog posts and their social media 
promotions (Book reviews, instructional posts, 
resource roundups, etc.)

3 A content marketing calendar for your library 
to use for planning and scheduling

2 A short video advertisement for a large-scale 
library event or new service

1 A week-long Instagram campaign (National 
Library Week, SLP, Teen Tech Week, etc.)

Project Ideas



• Super Library Marketing

• Libraries & Social Media Group

• Content Marketing Institute

• Social Media Examiner

• Social Media Today

• Tech Soup

Resources for you:

https://superlibrarymarketing.com/
https://www.facebook.com/groups/LibrarySocial/
https://contentmarketinginstitute.com/getting-started/
https://www.socialmediaexaminer.com/
https://www.socialmediatoday.com/
https://blog.techsoup.org/posts/topic/libraries
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